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The Big O

New spa and salon at Treasure Island 

Who better to design a spa and salon than a former beauty queen? At least that's the way 
Treasure Island saw it. It's probably no coincidence that the beauty queen happens to be a 
vice president at the hotel-casino and married to its owner, Phil Ru�n.

Oleksandra Ru�n, Miss Ukraine-Universe 2001, knew if there was one thing she could help 
her husband with at Treasure Island it was its spa and salon, formerly WET and now aptly 
titled Oleksandra Spa & Salon (O Spa & Salon for short). As a woman who has spa'd across 
the globe and earned a crown for her physical appearance, Oleksandra spent years re�ning 
her beauty palate. The 28-year-old knows the ins and outs of spas, treatments and the little 
details that can make or break a pampering experience.
 
For instance, slippers. One of her personal pet peeves is when a spa attendant hands her a 
pair of �ip-�ops that hundreds of guests before her have worn. At her spa, guests enjoy a 
prepackaged pair they can take home and wear as house shoes. The slippers were just a 
minor detail compared to the real goal Oleksandra set out to accomplish.

"It's really important for a spa to be relaxing," she 
says, "but number one is results."

In the nine months of planning for the spa and 
salon, her thinking was simple. Play all the �ute 
music you want. Incorporate all the delicious-
smelling creams you want. If it doesn't deliver 
results, what's the point of spending what spas 
on the Strip charge for treatments?

So she brought in products, treatments and people that would make guests' trips to her spa 
worth while and, hopefully, keep them coming back. Intraceuticals Oxygen Infusions, a 
blend of oxygen technology and restorative relaxation, promises "visible, age-defying 
results."

In addition to highly sought after products, O Spa & Salon boasts one other feature you 
can't �nd anywhere in Las Vegas: a Russian Banya. It's based on sweat bathing and is similar 
to a dry sauna, but with hydrated heat, produced when a spa attendant pours water and 
essential oils over hot rocks.

After all the planning came together and Oleksandra 
had o�cially given WET a makeover, the only thing 
left was the name. Her husband suggested his wife 
bestow her project with her own name. After realiz-
ing many of the names they wanted had already 
been taken, she agreed. "The only reason I didn't 
want it (at �rst) was the responsibility. When you put 
your name on something, if anything bad happens, 
it looks bad on you," says Oleksandra. "But I look at 
the spa like a client and I'm not an easy client."


